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Introduction
Thank you, Mr. Chair, for inviting us to appear.

My name is Monica Auer and | am the Executive Director of the Forum, a small non-
profit and non-partisan organization that undertakes research and policy analysis about
electronic media. We support a strong communications system that serves the public
interest.

| am joined by Al MacKay, a Director of the Forum’s Board who has been involved in
various aspects of the broadcast industry for over 40 years,

We will address three issues about local broadcast news: why does it matter, what is
known about it, and what could be done about it? We will be referring to the tables we
have given the Clerk.

Why does local broadcast news still matter?
As your Committee has already heard, local news is under pressure.

But strong local media serve many purposes. They foster citizen engagement, and they
enable our democracy to exist. A vibrant local station is at the heart of the community
that relies on it for information about everything from school closures to local elections.

Local media matter because every community is unique, with a different perspective on
the issues that matter in and outside its borders.

A friend who helped cover the last federal election made this clear. He talked about the
extensive demographic changes he was seeing in many ridings, and the significant
differences between the issues discussed by the national media, and those discussed on
doorsteps. While the national media were discussing the economy or the nigab, for
example, local media in several ridings were hearing that the most important issue was
family reunification.

But local media are in trouble. Due to time, we will focus on local radio and TV stations.
Just what do we know about broadcast ownership and local news?

What do we know about local broadcast news in Canada?

The primary source of broadcast data in Canada is the CRTC.

Reviewing its decisions shows that since 2000 it has approved more than 50 changes in
broadcast ownership, worth more than $13 billion.

Table 1 shows one outcome: in 2014 the five largest owners earned 82% of all radio and
TV revenues.

Table 2 shows that of the 57 communities with local private TV stations, 54 are served
by one or more of the five largest TV broadcasters. Independent local TV stations
operate in just 17.

As ownership has consolidated, what has happened to local broadcast news? Tables 3,
4 and 5 show that as TV station ownership concentrated, expenditures on local
programming and local TV news decreased, and staff were cut.
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Moving to programming, Table 6 sets out the CRTC's definitions of TV news. Radio news
is not defined.

The programming data that radio stations do send the CRTC every month are shown in
Table 2 7. As they do not identify local news, the level of local news broadcast by radio
stations is not known.

Table 8 summarizes a study the forum undertook of local radio news, using CRTC
decisions. In the 1980s radio stations were broadcasting an average of 10.2 hours of
news per week. In the 2000s new stations were proposing 4.2 hours/week, or 58% less.

Table 9 shows the data that TV stations send the CRTC every month about their
programming.

Table 10 shows that some TV stations describe programs produced outside their
communities, or by radio stations, as original local TV news. In our view, the TV log
results about the level of local original news produced by TV stations are unreliable.

Table 11 compares TV stations’ descriptions of their weekly local original news in 2000,
with the CRTC's current requirements. The CRTC requires private TV stations to
broadcast local programming, but does not specify hours of local news. It dropped that
requirement in 1999.

On January 25", the CRTC discussed redefining local news. Its redefinition raises
concerns because as Table 12 shows, talk shows, historical documentaries and telethons
would then count as news, diluting the concept.

Table 13 lists the data that the CRTC collects from broadcasters about their annual
operations. As it does not ask how many journalists they employ, their capacity to
gather news is unknown. And, in general, it asks little about broadcasters’ Internet
news presence or its resources.

In brief, Madam Chair, there are few facts about Canadians’ access to original local
broadcast news about their communities, or stations’ capacity to gather this news.

Conclusions and recommendations: good management needs
relevant, reliable and valid data

Conclusions

So what ought to be done about local broadcast news?
The proposal now on the table is for another fund for local television.

The first was the Small Market Local Programming Fund, approved by the CRTC in 2003.
Table 15 shows that since 2013, the five largest TV broadcasters have received or 16.8%
of its funding.

The CRTC approved the LPIF (‘el-pif’) in 2009. Table 10 15 shows that the CBC and four
largest TV broadcasters received 80% of its funding.

Last month the CRTC was asked to establish a new Local News Fund. It would shift
millions of dollars from cable and satellite subscribers — that now support cable
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community channels — to private TV stations. The Fund’s impact on local TV news is
unclear; BCE said it would not broadcast more local news, even with this fund.

Recommendations

It’s clear that the problem of local broadcast news has no easy answer.

The invisible elephant in this room is that major gaps in data about local broadcast
programming make it impossible to know if Parliament’s objectives for local
broadcasting are being met, or if consolidated ownership has strengthened or
weakened local broadcast news. The CRTC’s routine destruction of its older records
means these gaps are growing.

The Forum’s concern is that basing policies on assumptions, instead of facts, creates
new risks. Policies may be seen as favouring some at the expense of others; they risk
failure if they focus on the wrong problems.

We have three suggestions.

First, Parliament needs facts, not guesswork. The CRTC should consult with the public in
the next year to revise its data collection and reporting systems. As the head of CTV
once told the CRTC, you can’t manage what you don’t measure.

Second, if Parliament wants Canadians to have access to broadcast news, there must be
enforceable and enforced levels of original local news.

The CRTC dropped such conditions in the early 1990s. It said competition would work
just as well as regulation in ensuring Canadians’ access to local broadcast content. In
private TV, of course, the number of competitors has fallen from 30 to 17 since 1991.
Nearly all non-news local TV programs are gone, along with 30% of TV stations’ jobs.
Centralcasting — where Toronto anchors present local news —is ubiquitous. Some TV
stations broadcast radio, and radio stations such as CFRA in Ottawa, broadcast TV.

Yet while a CRTC survey found that 81% of Canadians said that local TV news is
important, TV broadcasters say they cannot afford it, because they cannot monetize it.

On February 1st the Forum therefore asked the CRTC local TV panel to set conditions of
licence for original local broadcast news. That regulatory approach was effective from
the 1970s to 1990.

The panel’s Chair dismissed this as pure nostalgia, however. A bit odd — since on January
12" the CRTC denied requests from ethnic organizations for a public hearing into last
May’s cancellation by Rogers of all local ethnic language TV news for communities in
Vancouver, Calgary, Edmonton and Toronto — precisely because the CRTC had not set
conditions for local news on those licences.

If Parliament wants local broadcast news, the CRTC should be required to set conditions
of licence for expenditures on, and hours of, original local radio and TV news produced
in, and predominantly about, the communities that stations are licensed to serve, when
it renews radio and TV licences in the next one to two years.

Third, Parliament ought to know if its objectives for its communications system are
being met.
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The current statutes and the CRTC Act were written decades ago. They don’t explain
whether or how the CRTC should deal with the Internet and its ramifications, or require
the CRTC to serve the public interest.

Implementing the first recommendation, for better data, will position this Committee
for the next several years, if it were to study whether Canada’s communications
legislation should be updated for the 21 century.

Madam Chair, local radio and TV stations obviously help you and your colleagues to stay
informed about events in the communities you represent, and to stay in touch with your
constituents. Strong local media are vital.

Some say we shouldn’t worry about the changes happening in the media, that the
Internet provides multiple sources of information. But these sources are for the most
part aggregators that compile material produced by professional print and broadcast
journalists.

The goal for your Committee, and for the CRTC, should be to ensure that in an era of
constant upheaval we do not lose a vital component of Canadians’ lives —the local news
which, as Walter Robinson of the Boston Globe’s Spotlight unit so eloquently put it,
gives people the ability to make thoughtful decisions in a democratic society.

Thank you for your time.
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Table 11: Local TV broadcasters’ broadcasts of original local news in the past, and current CRTC
requirements for local news

Information from stations in previous CRTC renewal applications

Station Population range Year Original hours of local news
CFTO-TV Toronto Large 1999/00 15.5
CHAN-TV Vancouver Large 1999/00 411
CFCF-TV Montreal Large 1998/99 16.4
CITV-TV Edmonton Medium 2000/01 28.0
CFRN-TV Edmonton Medium 1997/97 16.3
2000/01 14.8
CFCN-TV Calgary Large 1999/00 19.0
CFRE-TV Regina Medium 1996/97 9.3
CKND-TV Winnipeg Medium 1996/97 11.6
2000/01 9.5
CFQC-TV Saskatoon Small 1994/95 12.8
CFSK-TV Saskatoon Small 1997/98 11.2
CKWS-TV Kingston Small 1995/96 9.2
CKCO-TV Kitchener Small 1997/98 15.8
CISA-TV Lethbridge Small 1995/96 12.7
2000/01 11.5
CIPA-TV Prince Albert Small 1995/96 13.3
CHRO-TV Pembroke Small 1997/98 12.3
CHBC-TV Kelowna Small 1997/98 134
TV Location Local programming
hours
Current requirements of Non-metropolitain (less than one million) 7 hours/week
CRTC Metropolitan (more than one million) 14 hours/week
Proposed by BCE in CRTC's Small 2.5 hours/week
local TV hearing Medium 5 hours/week
Large 10 hours/week
Tableau 11: Heures des nouvelles locales diffusés par les télédiffuseurs dans le passé, et les

exigences courantes du CRTC pour les nouvelles locales des stations de télévision

Information from stations in previous CRTC renewal applications

Station Population Année Heures des nouvelles locales
originales diffuses par semaine

CFTO-TV Toronto Large 1999/00 15.5

CHAN-TV Vancouver Large 1999/00 41.1

CFCF-TV Montreal Large 1998/99 16.4

CITV-TV Edmonton Moyenne 2000/01 28.0

CFRN-TV Edmonton Moyenne 1997/97 16.3
2000/01 14.8

CFCN-TV Calgary Grande 1999/00 19.0

CFRE-TV Regina Moyenne 1996/97 9.3

CKND-TV Winnipeg Moyenne 1996/97 11.6
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2000/01 9.5

CFQC-TV Saskatoon Petite 1994/95 12.8

CFSK-TV Saskatoon Petite 1997/98 11.2

CKWS-TV Kingston Petite 1995/96 9.2

CKCO-TV Kitchener Petite 1997/98 15.8

CISA-TV Lethbridge Petite 1995/96 12.7
2000/01 11.5

CIPA-TV Prince Albert Petite 1995/96 13.3

CHRO-TV Pembroke Petite 1997/98 12.3

CHBC-TV Kelowna Petite 1997/98 13.4

TV Marchés Heures de programmation

locale

Exigences courantes (CRTC)

Marchés non métropolitains (moins d’un million)

7 heures/semaiine

Marchés métropolitains (plus d’un million)

14 heures/semaine

Proposé par BCE dans les
audiences publique au sujet

de la television locale

Petits marchés

2.5 heures/semaine

Marchés moyens

5 heures/semaine

Marchés larges

10 heures/semaine
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Table 12:

CRTC proposal for revising Category 1 (News)

Current Category 1 (News)

Proposed Category 1 (News)

Newscasts, newsbreaks, and headlines. Programs
reporting on local, regional, national, and
international events. Such programs may include
weather reports, sportscasts, community news,
and other related features or segments contained
within "News Programs."

Newscasts, newsbreaks, and headlines. Programs
reporting on local, regional, national, and
international events. Such programs may include
weather reports, sportscasts, community news, and
other related features or segments contained
within "News Programs."

[formerly Category 2a, Analysis and Interpretation:]

Programs on various topics that include analysis or
discussion, for example, talk or panel shows,
consumer affairs or reviews, newsmagazines and
documentaries that do not fall under category 2b).
This category excludes programs presenting
information primarily for entertainment value.

[formerly Category 2 b, Long-form documentary:]

Original works of non-fiction, primarily designed to
inform but may also educate and entertain,
providing an in-depth critical analysis of a specific
subject or point of view over the course of at least
22 minutes. These programs shall not be used as
commercial vehicles. Further, programs that fall
under the category 11(b) Reality television do not
qualify as 2(b) programming.

[formerly Category 3, Reporting & Actualities:]

Programs focusing on the coverage of conferences,
political conventions, opening/closing of events
(including awards dinners) and political debates, as
well as programs of a non-entertainment nature
intended to raise funds.

Tableau 12:

Proposition du CRTC pour réviser la catégorie 1 (Nouvelles)

Catégorie 1 Nouvelles

Bulletins de nouvelles, manchettes, grands titres.
Emissions portant sur des événements locaux,
régionaux, nationaux et internationaux. De telles
émissions peuvent inclure des bulletins
météorologiques et de sport, des nouvelles
communautaires ainsi que d'autres éléments ou
segments connexes contenus dans les « Emissions
de nouvelles ».

Bulletins de nouvelles, manchettes, grands titres.
Emissions portant sur des événements locaux,
régionaux, nationaux et internationaux. De telles
émissions peuvent inclure des bulletins
météorologiques et de sport, des nouvelles
communautaires ainsi que d'autres éléments ou
segments connexes contenus dans les « Emissions
de nouvelles ».

[antérieurement, Catégorie 2a) Analyse et
interpretation:]
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Emissions sur divers sujets qui incluent des
analyses ou des discussions, par exemple, des
émissions d'interview-variétés ou des tribunes, des
émissions d'affaires publiques ou revues, des
magazines d’actualité et des documentaires qui
n’entrent pas dans la catégorie 2b). Cette catégorie
exclut les émissions d'information axées
principalement sur le divertissement.

Le Conseil souligne que les émissions de «
docuvertissement », a potins ou d'interview-
variétés appartiennent plutét a la catégorie 11. Les
magazines sur les styles de vie appartiennent
généralement a la catégorie 5b).

[antérieurement, Catégorie 2b) Documentaires de
longue durée:]

CEuvres originales, autres que de fiction, congues
principalement pour informer, mais qui peuvent
aussi instruire et divertir, donnant une analyse
critique approfondie d’un sujet ou d’une opinion,
d’une durée minimum de 22 minutes. Ces
émissions ne doivent pas étre utilisées a des fins
commerciales. De plus, les émissions appartenant a
la catégorie 11b) Emissions de téléréalité ne se
qualifient pas en tant que programmation de
catégorie 2b).

[antérieurement, Catégorie 3 Reportages et
actualités:]

Emissions mettant I'accent sur la couverture des
conférences, des congres politiques, I'ouverture et
la cloture d'événements (incluant les diners de
remise de prix), des débats politiques ainsi que des
émissions autres que de divertissement visant a
recueillir des fonds.
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Table 13: CRTC’s 2015 Annual Return form for radio

CRTC Annual Return of Radio Survey, 2015

http://www23.statcan.gc.ca/imdb/p3Instr.pl?Function=assemblelnstr&lang=en&Item_|d=246224

Form 1110 - Financial Summary

Form 1110 - Financial Summary - Question identifier:1

If the information in this return is for a period other than the full 12 month broadcast period, please indicate:

: From

:To

Form 1110 - Financial Summary - Question identifier:2

Please indicate the station location.

Form 1110 - Financial Summary - Question identifier:3-11

Revenue

3a: Local Time Sales-Contra or other non-monetary transactions

3b: Local time sales-Monetary Transactions

3c: Local time sales-Total

4a: National time sales-Contra or other non-monetary transactions

4b: National time sales-Monetary Transactions

4c: National time sales-Total

5: Network payments to station

6a: Sales/syndication of programs-Canadian

6b: Sales/syndication of programs-Non Canadian

7: Production services sold

8: Government grants and parliamentary appropriation

9: Corporate grants

10: Other revenue

11: Total Revenue

Form 1110 - Financial Summary - Question identifier:12

Does the licensee operate AM or FM undertakings in the same market and the combined revenues of these
undertakings is more than $4.0 million?

:Yes

:No

Form 1110 - Financial Summary - Question identifier:13-17

Operating Expenses

13: Programming and production

14: Technical

15: Sales and promotion

16: Administration and general

17: Total expenses

Form 1110 - Financial Summary - Question identifier:18-26

Calculation of Net Income

18: Operating income (loss)

19: Depreciation

20: Interest expense

21: Investments, interest and incidental broadcasting income (incl. rental income)

22: Amortization of goodwill, organization and start-up expenses

23: Gain (loss) from disposal of fixed assets, investments, etc.

24: Net income (loss) before income taxes

25: Provision for income taxes (recovery)

26: Net income (loss) after income taxes
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CRTC Annual Return of Radio Survey, 2015

Form 1110 - Financial Summary - Question identifier:27-31

Salaries and wages (include sales commissions and talent fees paid to employees), fringe benefits and
directors fees

27: Programming and production

28: Technical

29: Sales and promotion

30: Administration and general

31: Total

Form 1110 - Financial Summary - Question identifier:32 - 36

Average number of employees (the typical weekly average of full and equivalent part time employees)

32: Programming and production

33: Technical

34: Sales and promotion

35: Administration and general

36: Total number of employees

Form 1110 - Financial Summary - Question identifier:37.

Fringe Benefits (included in remuneration reported above)

Form 1110 - Financial Summary - Question identifier:38

Number of Volunteers

Form 1110 - Financial Summary - Question identifier:39

Numbers of hours worked by volunteers during the broadcast year

Form 1120 - Radio on Internet Information

Radio on the Internet

1: Does this station broadcast live on the Internet?

2: Does your Internet broadcast activity generate revenues distinct from your on-air broadcast activity?

3: If yes, are the revenues from the internet broadcast activity included in the annual return of this
undertaking?

Percent of time devoted to serving your audience for each language indicated below

: English

: French

: Native

: Ethnic

: Other

Indicate the type of music that best indentifies [sic] your radio station

Form 1130 - Radio-detailed financial statement

Identification

: Licensee Name

: Entity ID:

: Call sigh name:

: Undertaking #:

Form 1130 - Radio-detailed financial statement - Question identifier:1-15

Programming and production expenses

1la: News-Salaries and wages

1b: Salaries and wages-Total

2: Talent fees non-staff

3: News services

4: Royalties (excluding music licence fee)

5: Music licence fee (payments to SOCAN)

6: Neighboring rights (payments to Re:Sound)
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7: Reproduction of musical works (payments to CSl)

8: Reproduction of musical works (payments to AVLA/SOPROQ)

9: Reproduction of musical works (payments to Artistl)

10: Music recordings and transcriptions

11: Amortization of syndicated programs, taped program services, etc.

12: Other production and programming costs

13: Payments to network for programs

14: Other network expenses

15a: News-Total programming and production expenses

15b: Total programming and production expenses

Form 1130 - Radio-detailed financial statement - Question identifier:16-18

Amounts included in expenses above

16: Staff talent fees

17: Talent fees paid to non-residents of Canada

18: Canadian content development (CCD) initiative

Form 1130 - Radio-detailed financial statement - Question identifier:19-22

Technical expenses

19: Transmitter, studio, parts, tapes, supplies, technical consultant services, technical repairs and
maintenance, and other technical costs

20: Line, microwave or satellite charges

21: Remuneration

22: Total technical expenses

Form 1130 - Radio-detailed financial statement - Question identifier:23-28

Sales and Promotion expenses

23: Audience and trade promotion, rating services

24: Sales commission paid representatives -non-staff

25: Sales commission paid to staff

26: Other sales and promotion expenses

27: Remuneration

28: Total sales and promotion expenses

Form 1130 - Radio-detailed financial statement - Question identifier:29-38

Administration and general expenses

29: Entertainment, travel, motor vehicle operating expenses, telephone, fax, computer services and office
supplies

30: Cost of premises (rent, repairs and maintenance, insurance, utilities, etc.)

31: Real estate and business tax

32: Professional services

33: Bad debt expenses

34: CRTC licence fees

35: Management services (non staff)

36: Other administration and general expenses

37: Remuneration (incl. directors fees)

38: Total administration and general expenses

Form 1135 - Radio - Summary of financial statement

Expenses

1: Music licence fee (payments to SOCAN)

2: Neighboring rights (payments to Re:Sound)

3: Reproduction of musical works (payments to CSI)

4: Reproduction of musical works (payments to AVLA/SOPROQ)
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CRTC Annual Return of Radio Survey, 2015

5: Reproduction of musical works (payments to Artistl)

6: Canadian content development (CCD) initiative

7: Bad debt expense

8: CRTC licence fee

Date modified: 2015-10-14

Form 1210 - Television station financial summary
(http://www23.statcan.gc.ca/imdb/p3instr.pl?Function=assemblelnstr&lang=en&Item_|d=246223)

Form 1210 - Television station financial summary - Question identifier:1

If the information in this return is for a period other than the full 12 month broadcast period, please
indicate:

: From

:To

Form 1210 - Television station financial summary - Question identifier:2

Please indicate the station location.

Form 1210 - Television station financial summary - Question identifier:3-12

Revenue

3a: Local time sales (excluding infomercials)-Contra or other non monetary transactions

3b: Local time sales (excluding infomercials)-Monetary Transactions

3c: Local time sales (excluding infomercials)-Total

4a: National time sales (excluding infomercials)-Contra or other non-monetary transactions

4b: National time sales (excluding infomercials)-National Sales

4c: National time sales (excluding infomercials)-Regional Sales

5: Network payments to stations

6a: Infomercials-Local time sales

6b: Infomercials-National time sales

7a: Sales/syndication of programs-Canadian

7b: Sales/syndication of programs-Non Canadian

8: Production services sold

9: Government grants and parliamentary appropriation

10: Small Market Local Programming Fund (SMLPF)

11: Other revenue, specify type of revenue

12: Total revenues

Form 1210 - Television station financial summary - Question identifier:13-17

Operating Expenses

13: Programming and Production

14: Technical

15: Sales and promotion

16: Administration and general

17: Total expenses

Form 1210 - Television station financial summary - Question identifier:18-26

Calculation of Net Income

18: Operating income (loss)

19: Depreciation

20: Interest expense

21: Investments, interest and incidental broadcasting income (incl. rental income)
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22: Amortization of goodwill, organization and start-up expenses

23: Gain (loss) from disposal of fixed assets, investments, etc.

24: Net income (loss) before income taxes

25: Provision for income taxes (recovery)

26: Net income (loss) after income taxes

Form 1210 - Television station financial summary - Question identifier:27-31

Total Remuneration(included in operating expenses above)

27: Programming and production

28: Technical

29: Sales and promotion

30: Administration and general

31: Total expenses

Form 1210 - Television station financial summary - Question identifier:32-36

Average number of employees (the typical weekly average of full & equivalent part time employees)

32: Programming and production

33: Technical

34: Sales and promotion

35: Administration and general

36: Total - Remuneration (Salaries and wages)

Form 1210 - Television station financial summary - Question identifier:37

Fringe Benefits (included in remuneration reported above)

Form 1210 - Television station financial summary - Question identifier:38

Number of Volunteers

Form 1210 - Television station financial summary - Question identifier:39

Numbers of hours worked by volunteers during the broadcast year

Form 1230 -Television/Pay and Specialty - Direct operating expenses - programming and production

Form 1230 -Television/Pay and Specialty - Direct operating expenses - programming and production -
Question identifier:1-8

Programming expenses-Canadian

: Station's production (incl. station contribution to cooperative productions)

: Programs produced by an affiliated production company

: Programs acquired from other stations

: Programs of network origination

: Programs acquired from independent producers

: Special recognition programs

N[O |WIN|F-

: Other Canadian programs from any other source

8: Total - Canadian programs telecast

Form 1230 -Television/Pay and Specialty - Direct operating expenses - programming and production -
Question identifier:9-13

Other Canadian programming expenses

9: Program inventory write-downs

10: Script and concept development (programs not telecast)

11: Loss on equity investment/loan principal - Canadian programs

12: Other - specify

13: Total - other Canadian programming expenses

Form 1230 -Television/Pay and Specialty - Direct operating expenses - programming and production -
Question identifier:14

Total Canadian programming expenses

Form 1230 -Television/Pay and Specialty - Direct operating expenses - programming and production -
Question identifier:15-18

Programming expenses Non Canadian
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15: Non-Canadian programming expenses - programs telecast

16: Program inventory write-downs - programs not telecast

17: Other non-Canadian

18: Total - non-Canadian programming expenses

Form 1230 -Television/Pay and Specialty - Direct operating expenses - programming and production -
Question identifier:19

Total - programming expenses - Canadian and non-Canadian

Form 1230 -Television/Pay and Specialty - Direct operating expenses - programming and production -
Question identifier:20

Canadian media fund credit

Form 1230 -Television/Pay and Specialty - Direct operating expenses - programming and production -
Question identifier:21-29

Amounts included in total Canadian programs telecast for:

21: Close captioning

22: Dubbing

23: Program development

24: Short-form documentary

25: Children (0-5 years)

26: Children (6-12 years)

27: Teenagers (13-17 years)

28: Ownership transfer tangible benefits

29: Described video

Form 1230 -Television/Pay and Specialty - Direct operating expenses - programming and production -
Question identifier:30

Amounts included in total other Canadian programming for: Ownership transfer tangible benefits

Form 1230 -Television/Pay and Specialty - Direct operating expenses - programming and production -
Question identifier:31

Amounts included in total non-Canadian programming for:Dubbing

Form 1240 - Television - direct operating expenses

Form 1240 - Television - direct operating expenses - Question identifier:1

Total programming expenses Canadian and non canadian (from form 1230)

Form 1240 - Television - direct operating expenses - Question identifier:2-7

Production Expenses

2: Cost of program sales/syndication Canadian

3: Cost of program sales/syndication non-Canadian

4: Cost of production services sold

5: Infomercials

6: Other (Including music license fees) (if greather than 10% of total production expenses, please provide
details in space below)

7: Total production expenses

Form 1240 - Television - direct operating expenses - Question identifier:8

Grand total- programming and production expenses

Form 1240 - Television - direct operating expenses - Question identifier:9-16

Amounts included in grand total programming and production expenses for:

9: Remuneration (Salaries and wages)

10: Talent fees non-staff

11: News services

12: Royalties (excluding music licence fee)

13: Music licence fee (payments to SOCAN)

14: Payments to network for programs

15: Other network expenses if greater than 10% of total programming expenses, please provide details in
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space below).

16: Talent fees paid to non-residents of Canada

Form 1240 - Television - direct operating expenses - Question identifier:17-20

Technical expenses

17: Transmitter, studio, parts, tapes, supplies, technical consultant services, technical repairs and
maintenance, and other technical costs

18: Line, microwave or satellite charges

19: Remuneration

20: Total technical expenses

Form 1240 - Television - direct operating expenses - Question identifier:21-26

Sales and promotion expenses

21: Audience and trade promotion, rating services

22: Sales commission representatives - (non-staff)

23: Sales commission paid to staff

24: Other sales and promotion expenses

25: Remuneration

26: Total sales and promotion expenses

Form 1240 - Television - direct operating expenses - Question identifier:27-36

Administration and general expenses

27: Entertainment, travel, motor vehicle operating expenses, telephone, fax, computer services and office
supplies

28: Cost of premises (rent, repairs and maintenance, insurance, utilities, etc.)

29: Real estate and business tax

30: Professional services

31: Bad debt expenses

32: CRTC licence fees

33: Management services (non staff)

34: Other administration and general expenses

35: Remuneration (incl. directors fees)

36: Total administration and general expenses














































